
Attachment to 

Is your research answering the questions that patients see as a priority? 

About the author 

The author is a patient representative for CEBD and was a patient representative on the 

Cellulitis PSP throughout its work programme. He has subsequently been a patient member 

of several research teams following up on the outcomes of the PSP. 

About the James Lind Alliance 

The James Lind Alliance is a UK non-profit making initiative established in 2004. It brings 
patients, carers and clinicians together in Priority Setting Partnerships to identify and 
prioritise the Top 10 unanswered questions or evidence uncertainties that they agree are 
the most important. The aim of this is to make sure that health research funders are aware 
of the issues that matter most to the people who need to use the research in their everyday 
lives. 

See http://www.jla.nihr.ac.uk/ for more information. 

About the Centre for Evidence Based Dermatology, University of Nottingham UK 

The CEBD conducts independent research into the treatment and prevention of skin disease 
that is of direct relevance to patients, clinicians and health service managers. It has an 
international reputation for skin research and evidence based practice, producing 40 – 50 
peer-reviewed publications a year. 

See https://www.nottingham.ac.uk/research/groups/cebd/index.aspx for more information. 

About the Cellulitis PSP 

The Cellulitis PSP was a partnership between the JLA and the CEBD. Its aim was to identify 
the unanswered questions about cellulitis treatment and prevention from patient and 
clinical perspectives and to prioritise those that patients and clinicians agreed were the 
most important. It had a formal protocol setting out the respective roles of and 
relationships between JLA and CEBD. 

It conducted an on-line survey of patients and clinicians, to identify their personal 
uncertainties about the treatment and prevention of cellulitis. There uncertainties were 
then analysed and grouped questions of a like-kind. From a long list of questions identified, 
over two workshops and a number of telephone meetings, an agreed list of the ten most 
important questions was identified, using the Delphi method. These results have been 
publicised and are being used by commissioning bodies as they consider requests for 
funding. 

Illustrations to be used in presentation 

The following kinds of illustration will be used as part of the presentation: 

http://www.jla.nihr.ac.uk/about-the-james-lind-alliance/
http://www.jla.nihr.ac.uk/priority-setting-partnerships/
http://www.jla.nihr.ac.uk/top-10-priorities/
http://www.jla.nihr.ac.uk/
https://www.nottingham.ac.uk/research/groups/cebd/index.aspx


• a PSP study time line 

• illustration of the questionnaires used to obtain information about patients’ and 
clinicians’ uncertainties/questions 

• how the Delphi method was used to conclude the Top 10 from several hundred 
uncertainties 

• a copy of the Top 10 

Long or shorter presentation 

The material could be adapted to deliver a summary in a shorter presentation or a more 
detailed exposition of the process, and discussion, in a long presentation. 

Publications arising from the PSP 

Selection of publications arising from the PSP, of which the abstract author is a cited co-
author: 

Lalonde, A et al, 2018, Uncertainty about cellulitis and unmet patient information needs: a 
mixed methods study, British Journal of General Practice, 68 (suppl 1) at 
https://doi.org/10.3399/bjgp18X697349 

Santer, M, et al, 2018, Management of cellulitis: current practice and research questions, 
British Journal of General Practice, Volume 68, number 677, 595 – 596  

Teasdale, E J et al, 2018, Patients’ understanding of cellulitis and views about how best to prevent 
recurrent episodes: mixed-methods study in primary and secondary care, British Journal of 

Dermatology, first published 19 November 2018, at https://doi.org/10.1111/bjd.17445  

Thomas, K S, et al, 2017, Identifying priority areas for research into the diagnosis, treatment 
and prevention of cellulitis (erysipelas): results of the James Lind Priority Setting Partnership, 
British Journal of Dermatology, research letter first published 6 May 2017, at 
https://onlinelibrary.wiley.com/doi/full/10.1111/bjd.15634  

Other helpful resources include the following two blogs, arising from the Cochrane UK and 
Cochrane Ireland meeting in Oxford, England, in March 2019 

https://www.spcr.nihr.ac.uk/news/blog/making-meaningful-consumer-involvement-a-
reality-reflections-from-the-cochrane-symposium 

www.evidentlycochrane.net/making-meaningful-consumer-involvement-
reality/?utm_source=Evidently+Cochrane+Newsletter&utm_campaign=da1fba03a8-
Evidently+Cochrane+Feb_2019_01_02_04_16__COPY_01&utm_medium=email&utm_term
=0_fcb014eb5d-da1fba03a8-108757305&mc_cid=da1fba03a8&mc_eid=3910472cee  
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